CUSTOMER RELATIONSHIP MANAGEMENT (CRM) SYSTEM
Introduction
Customer Relationship Management (CRM) is a system used by organizations to manage interactions with customers. It helps businesses store customer information, track communication, and improve customer satisfaction. A CRM system supports better decision-making, increases sales efficiency, and strengthens long-term customer relationships.
Problem Statement
Many organizations manage customer data manually or using unorganized systems. This leads to data loss, poor customer follow-up, delayed responses, and reduced customer satisfaction. Without a centralized system, it is difficult to track customer history and improve service quality.
Main Objective
To design and implement a Customer Relationship Management system.
Specific Objectives
1. To store and manage customer information in a centralized database
1. To track customer interactions and service history
1. To improve communication between the organization and customers
1. To increase customer satisfaction and retention
Scope of the Project
The project focuses on developing a basic CRM system for small and medium organizations. It covers customer data management, interaction tracking, and report generation. The system will not include advanced analytics or artificial intelligence features.

Methodology:
The system will be going to use both hardware and software components that are,
Hardware Components
· Computer or laptop
· Server (local or cloud-based)
· Internet connection
Software Components
1. Operating System (Windows or Linux)
1. Programming Language (PHP / Python / Java)
1. Database Management System (MySQL or PostgreSQL)
1. Web browser (for system access)
Expected Output
The system will improve centralized platform for storing and managing customer information, It will improve customer communication by tracking interactions and services history, the CRM system will increase efficiency, reduce errors, and enhance customer satisfaction.
Conclusion
The CRM system will help organizations manage customer relationships more effectively. By centralizing customer information and improving communication, the system enhances customer satisfaction, supports business growth, and improves operational efficiency.

