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Introduction
         E-commerce has grown rapidly in recent years because technological advancements have made it easier to buy and sell products over the internet. People increasingly prefer e-commerce over traditional physical stores due to advantages such as lower costs, saving time, and convenience. The paper also outlines that e-commerce includes different models like B2B (Business-to-Business), B2C (Business-to-Consumer), C2B (Consumer-to-Business), and C2C (Consumer-to-Consumer). Despite its benefits, the authors note that users and businesses still face many challenges and issues when engaging in online commerce — and analyzing these problems is the focus of the paper. 
Problem statement
          E-commerce offers significant advantages, but it faces numerous persistent challenges that limit its adoption and effectiveness. These include security vulnerabilities (e.g., cyber threats and data breaches), lack of consumer trust, payment-related issues, logistical and delivery problems, regulatory gaps, digital divide, and competition from traditional retail. These problems create barriers for users, businesses, and the overall growth of e-commerce, especially in developing region. This paper aims to show problems in e-commerce needs to be solved.
Gap of the Paper
         While many studies focus on the benefits and growth of e-commerce, there was a lack of comprehensive, up-to-date reviews specifically addressing the multifaceted challenges and issues in e-commerce, particularly from the perspective of emerging markets. The paper fills this gap by compiling and analyzing major obstacles as security, trust, and logistics in a structured way, offering a foundational reference for future research and practical solutions in the field.
Objectives of the Paper
1. Present an overview of e-commerce concepts and its different categories (B2B, B2C, C2B, C2C). 
2. Identify and discuss the key challenges and issues that users and businesses face in e-commerce. 
3. Highlight both the benefits and limitations of e-commerce to offer a balanced perspective of the field. 
4. Support further research and understanding by summarizing existing concerns and framing areas needing improvement. 
